
Holy Name Province Ministries on Social Media 
 
During the fall 2012 season, Holy Name Province’s communications office conducted an 
informal survey of Province ministries and related organizations that use social media. It 
resulted in a wide variety of thoughtful remarks from the individuals contacted.  
 
The communications office welcomes friars and their partners-in-ministry to share their 
thoughts on social media by email or by calling 646-473-0265 x 321. 
 
What ways have you used social media to further your ministry? 
One of our most successful Facebook campaigns happened during our turkey drive. A 
large part of the campaign’s success was due to the ministry leader’s repetitive posting of 
status updates. One of the first posts had to do with thanking the first person who donated 
three turkeys, breaking the ice. Our goal was 100, so we had 97 to go. 
 
Our ministry leader then did periodic posts on our status. Other people chimed in and 
commented on the posts. Comments on posts help drive more people to view them. As 
we approached our goal and we only needed a few more turkeys, it seemed that everyone 
wanted to be the one to make the difference. Ultimately, we exceeded our goal and 
collected 187 turkeys. 
 
Use Facebook, Twitter and any other social media tools strategically. They each have a 
role to play in marketing and fulfilling the overall mission of the organization. 
 
— Diogenes Ruiz, communications specialist at St. Francis of Assisi Parish, Raleigh, 
N.C. 
 
What time of day do you think posts receive the most visibility? 
According to Social Caffeine, the best time to post to Facebook is between 1 and 4 p.m.; 
the best time to post to Twitter is between 1 and 3 p.m. I’ve heard different opinions 
about the best days. Tuesdays and Wednesdays seem to be at the top of most lists. 
 
— Diogenes Ruiz 
 
It seems that most people respond earlier in the day rather than at night. 
 
— Todd Carpenter, OFM, pastor, St. Paul’s Parish, Wilmington, Del. 
 
I think people check their Facebook page mainly at night, after work.  
 
— Gonzalo de Jesus Torres-Acosta, OFM, St. Mary’s Parish, Pompton Lakes, N.J. 
 
I like to have my DatingGod.org post out early in the morning so that when folks wake 
up or check the homepage at work, if there’s a post that day, it will be ready for viewing. 
Twitter is much more occasional. 



 
— Daniel Horan, OFM, graduate student, Boston College 
 
Early morning and mid-afternoon are best for us since that’s when most of our audience 
(25 to 44 year olds) regularly check social media.  
 
— Mark Inman, assistant director of print and electronic publications at St. Bonaventure 
University, Allegany, N.Y. 
 
Updates are usually done first thing in the morning. 
 
— Franciscan Vocation Ministry of Holy Name Province 
 
I have heard from a professional that you want to post something on Saturday and then 
again on Monday morning so that those who only “get on” on weekends will have the 
post at the top of their feed on Saturday — and those who only “get on” for work will 
have it at the top of their feed first thing Monday. We don’t want our message to be 
buried. 
 
— Mary Giardini, communications and development services coordinator at Mt. 
Irenaeus, West Clarksville, N.Y. 
 
After years of trial and error to figure it out, we receive the most engagement if we post 
in the early evenings on weeknights.  
 
— Allison Maloney Turcio, associate director of e-communications, Siena College, 
Loudonville, N.Y. 
 
How would you define the power of social media? 
Social media is a communication requirement for both businesses and non-profits. It is no 
longer an option. The power and appeal come from the fact that there are so many people 
socializing on Facebook and using Twitter for idle chatter. The behavioral shift is one of 
socializing online. This is significant because it is another form of engagement which can 
be used to sell, inform or otherwise communicate a message. Aside from having a 24/7 
forum for your messages where folks are congregating online, there is also great value in 
the metrics that you get with a Facebook page. 
 
— Diogenes Ruiz 
 
It allows you to connect with hundreds of people instantaneously, with the possibility of 
it spreading to their friends shortly thereafter. I can share interesting things from others’ 
accounts, including articles, pictures, reflections and videos. The messaging feature 
allows me to do one-to-one communication as well.   
 
— Jud Weiksnar, OFM, pastor, St. Anthony of Padua Parish, Camden, N.J. 
 



Someone once said to me a few years back: “I think blogging and Facebook are 
egocentric, who cares what so-and-so had for breakfast!” The point being, I presume, that 
the posters to Facebook and Twitter, for example, actually anticipate or believe others 
care about the minutia of his or her day. 
 
However, the brilliance of social media is that it is consumer-driven — people sign up 
and “follow” the people and organizations that they elect to follow. There is a demand for 
a given stream of information and therefore there is a following (whether large or small). 
What this person misunderstood was that it wasn’t about the producer of the information, 
but rather the people who wished to “consume” or receive the updates. 
 
— Daniel Horan, OFM 
 
I was surprised when it occurred to me that I could sit in the comfort of my room, press 
two buttons, and be in contact with people in Japan, Australia and Singapore. … Over the 
course of the five years on the blog and Facebook, I have gotten over 9,000 hits. I am 
sure this is not a world record, but it is still 9,000 people, probably the same a number of 
times, that I would not have spoken to without the wonders of modern tech. 
 
— William DeBiase, OFM, Ministry of the Word friar, Philadelphia 
 
Facebook allows a current and visual update of the activities at the school and reaches 
some friends of the school who can’t regularly see the activities in person. … This gives 
parents, parishioners, supporters and donors an opportunity to view all of the wonderful 
happenings at St. Anthony’s School. 
 
—  Susan Cinquemani, member of the mission advancement team, St. Anthony of Padua 
School, Greenville, S.C. 
 
There is tremendous power in reaching a wider audience without much more work. For 
instance, maintaining a database or contacts list of emails is burdensome and always 
outdated. With Facebook, the viewers find us. 
 
— Linda DiPietro, administrative assistant, the Catholic Center at the University of 
Georgia, Athens 
 
What are some pitfalls to avoid? Tips to share? 
If you don’t like the way your post would read in the headlines of the New York Times, 
don’t post it. Whatever you post is there for the world to see.  
 
Don’t post minutia on Facebook or Twitter. People don’t care that a ministry leader just 
got a new office chair. Post about things that matter to fulfilling the parish’s mission.  
 



If private communication are key to ministry and they communicate often, the Facebook 
“group” format would work well. If the Ministry is something like Justice and Peace, 
Prayer Shawl, Lifelong Faith Formation and probably the majority of ministries, their 
posts should appear on the Parish’s Facebook page. If they wind up dominating the 
postings on the parish’s page, then perhaps it would be time to move them to a private 
group. 
 
Keep most of the active posting on the parish Facebook page. This will allow more 
people to see what is going on and be engaged. It will also help simplify your Facebook 
presence. 
 
— Diogenes Ruiz 
 
Consistency is the key. There has to be regular updates and information, especially for 
Twitter. I’ve found that the longer you go without posting, the more likely you are to lose 
followers and you almost never gain new ones. 
 
— Daniel Horan, OFM 
 
Dedicate resources to maintain and update the Facebook frequently or the audience will 
shrink, not grow. Dedicate resources to monitor what is being submitted by others to 
make sure that the message is appropriate or whether there needs to be a rebuttal 
statement or removal of the post. 
 
— Linda DiPietro 
 
Try to space out updates and vary content to maintain interest. Be sure to monitor and 
respond to comments on an ongoing basis. Also, be strategic — analyze previous updates 
to determine what types are most effective (i.e., generate the most Likes and comments.) 
This can help you make the most of your time and effort. 
 
— Franciscan Vocation Ministry of Holy Name Province 
 
For social media, you need to remember the seven second rule. If you don’t capture their 
attention in seven seconds than the reader is apt to move on. Social media sites are 
designed to give you that “in your face” pop and let you move on. It is up to the author to 
maximize that time. 
 
— Mary Giardini 
 
The idea is to develop posts that have a universality to them — something everyone can 
relate to whether you are a student or a graduate, whether you live in the Capital Region 
or California. 
 



Track the number of likes, comments, shares, click-throughs you get on every post and 
tweet in order to figure out what works well and what doesn’t work well. 
 
—Allison Maloney Turcio 
 
What does your social media content consist of? 
I post on Facebook things related to my ministry, things of interest that I come across and 
major events in my family. I stay away from trivia and extreme political comments. On 
Twitter, I strictly post religious messages and follow people of the same ilk. Twitter can 
become easily silly and trivial if you’re not careful. 
 
̶ John Anglin, OFM, Ministry of the Word friar, St. Petersburg, Fla. 
 
I  post reflections (on my blog) on the coming week’s scripture readings, perhaps a 
relevant hymn and when the spirit moved me, a comment on the passing scene.  
 
— William DeBiase, OFM 
 
We have provided photos and updates of the construction progress of the new school and 
reminders of upcoming events. This gives parents, parishioners, supporters and donors an 
opportunity to view all of the wonderful happenings at St. Anthony’s School. 
 
I have found the best way to draw people to the page is with pictures. We provide a 
narrative, but the photo usually tells the best story.  
 
— Susan Cinquemani 
 
We try to do timely updates on vocation/formation events, HNP events, holy days, feast 
days, etc. We try to use informal language and pose questions to draw visitors in and 
engage them in conversation. Content is selected to be of interest to our target audience 
of young males interested in Franciscan life. 
 
Use as many photos as possible and be selective, i.e., use high-quality photos, ones that 
depict friars in action. 
 
— Franciscan Vocation Ministry of Holy Name Province 
 
The little quotes, the remember when pictures, any pictures showing the peacefulness, but 
most especially the quotes (with a picture is a bonus) generate the most likes. Beautiful, 
real photos that make people stop and say wow attract a lot of attention.  
 
— Mary Giardini 
 
We have found that photos and contests work well for Siena. 
 
—Allison Maloney Turcio 



 
How do you use Facebook to reach your youth and young adults? 
Youth Ministry uses Facebook to share photos of events, a weekly trivia contest and 
general info — same with Twitter. In Youth Ministry, social media is extremely valuable 
and quickly becoming our main avenue of communication with the youth. 
 
— Frank Sevola, OFM, pastor, St. Mary’s Parish, Pompton Lakes, N.J. 
 
 
I would say that we use our Facebook page as a more casual bulletin. It tends to be 
mainly communication from us to our people, but they get a chance to comment and 
“like” things. I think for the younger crowd it’s just something that they expect to see.  
The Facebook groups are more interactive, especially the young adult group. They use it 
to ask questions, schedule meetings, etc. 
 
— Joseph Nuzzi, director of evangelization, St. Francis of Assisi Parish, New York City 
 
What do you think about using Facebook as a supplement to the bulletin? 
I was surprised to find so many people using Facebook, especially parishioners. They 
might not read the weekend bulletin, but they all use Facebook. It is a good way to share 
news and invite people to the Church’s events — at least, this has been my experience 
with the Latino community. 
 
— Gonzalo de Jesus Torres-Acosta, OFM 
 
I would say that we use our Facebook page as a more casual bulletin. It tends to be 
mainly communication from us to our people, but they get a chance to comment and 
“like” things. I think for the younger crowd it’s just something that they expect to see.  
 
— Joseph Nuzzi 


